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Jowrnal of tihe lnspiration Economy (JIE)

JIE has an important role in the inspiration research. The benefit from the Journal should go
out to the world starting from the academic community which would address a clear gap in
the literature. JIE would try to spread the interest on the subject and to overcome the
challenge about the limited number of authors in the field of inspiration at present. We could
have themes for the journals and linked with the Conference, it was suggested.
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) Jowrnal of the lnspuration Economy (JIE)

| 3%
j JE Values: Guide how we operate

e Originality & Novelty: JIE supports the development of original thinking, new ideas, forms, methods, interpretations,

designs, services and products.

Integrity & Ethics: To demonstrate integrity, JIE will ensure that practices and decisions are open, honest and fair.

Variety: delivery of multiple renewal approaches towards inspiration with inter-disciplinary background.

Accountability: JIE recognises and accepts the need to be accountable to the wide range of stakeholders it serves.

Respect: Respect for others requires JIE to act in ways which recognise and value all people and their diversity,

working with others in an open, equitable and sensitive manner to provide opportunities for research publication,

sharing of new knowledge that enhance the dignity of all involved.

e Advancement of Knowledge: JIE would be a source for body of knowledge advancement in the areas and keywords
that fulfil the journal targets in the area of inspiration and from all the over the world

e Excellence: In seeking excellence JIE strives to achieve the highest possible quality in its publications and activities. JIE
welcomes theoretical work.

e Service to Society: JIE recognises and values its role in responding to the changing needs of society and in contributing
to the economic prosperity of the Kingdom, its communities and individuals.

e Inclusiveness: JIE welcomes contributors from different stakeholder groups in society (Higher Education staff &
students, economists, professionals, entrepreneurs, support agencies) and recognizes that Innovation Economy
occurs in many shapes and forms across a wide range of sectors.
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Jowrnal of the lnspiration Economy (JIE)

An electronic journal that is also
Paper printed (free Access)
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Complete Issue is available on:
http:// journals.uob.edu.bh/jie

Or on the JIE facebook address:
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“Inspiration Economy”
A New Journal

Faiz Gallouij

Professor, University Lille 1, Clersé France
E-mail address: faiz.gallovj@univ-lillel fr

Introduction

Jowrnal of the lnspiration Economy (JIE)

Jourmal of Inspiration Economy

@014 Soientific Publishing Center, University of Bahrain
 (Sept-2014)
Website: htp-\journals uob edu.bh, IS5M [(2384-4752)

J. Ina. Ecaon. 1, Mot

o Ingpiroation, from art and religion to- business
* Towwnrds an wspiration economy

« A generalist, mumltidusciplinary journal

«  Dufferent levely of analysis of the uwnspiration

economy

It is always good to present something that has only just come into being, which is why it is
such a pleasure to be inaugurating the first edition of the Journal of Inspiration Economy. In this
foreword, our objective is to outline the general reasons underlying the creation of thie reuiew

Table (1) List of thematic fields for JIE

as well as the objectives assigned to it. The founding hypothesis is that contem,
mies have reached a new stage in evolution such that we are in need for more ins
socioeconomic practices.

Inspiration: from art and religion to business

Inspiration is a complex phenomenon that is difficult to define. It describes a |
chological dynamic, a fortuitous creative whisper, which is said to oiv- ise, in b
satisfaction, joy and a feeling of being comforted. It is an ar— origina
with the sacred and religious, as well as mth artisfi~ - tl o 'ymolo
ing, the term ‘inspiration’ is rooted in the ! -~ t 1 wually meal
Spirit (that is, God) within you’. We -~ l ﬂ _.atL, InAncient Greec

meant to be inspired b #- 0 Tﬂ -—us and Mnemosyne.
] <ol Inspiration would not, a priori, be condud

The gArT” 0 t
_—as and managernent field. Although it clearly does n
(1“ - calculatory rationality, neither does it fit with procedural rati
«ich - in the manageral field in particular, is sometimes (though wrong
—. aynonym. Yet inspiration, as a creative force, is propagated through economit
propagation is not surprising for those economic activities closest to artistic activ
creative activities field) or those which share with the religious activities - if not a
tion, at the very least an ethical and civic one - alongside a preoccupation or emp
neighbour (public services, care sernvices, etc.). However, this propagation goes
indeed it is universal (pervasive). Increasingly, all economic activity is affected. A
inspiration shifts away from the artistic and religious sphere, and toward the ecol
we note that its transcendental nature is coupled with a relational one. In this wa
environment is also commonly designated as a source of inspiration.

- Economy Inspiration

= Inspiration Economy

- Society Inspiration

= Organizafional Learmning

= Organizational Innovation
= Organizational Competi-
fiveness

- Organizafional Excellence
= Organizational Knowledge
Management

- Knowledge Economy

= Learning Economy

- Innovation Economy

= Social Engineering

- Society Co-existence

- Social Integration

- Disruptive innovation

- Accelerated learming

- Business of inspiration

- Service economy

- Experience economy

- Social innovation

- Altermative welfare indicators
- Sustainable development
- Healthcare Inspiration

- Healthcare Innovation

- Healthcare Cluality

- Healthcare Improvement

- Healthcare Leadership

- Healthcare Management

- Technology inspiration

= Technological excellence

- Electronic entrepreneurship
= Technological innovative
diffusion

= Inclusive technology

- Technology Competitiveness
- Government Inspiration

= Society Development

- Entreprensurship Spirit

- Organizational Psychology




Why Inspiration Matters?

Mohamed Buhejl’, Zahraa Salf’, Haitham JahramP®

" Assistant Professor, University of Bahrain
3 Ministry of Health, Kingdom of Bahrain

Received July. 2014, Revised July. 2014, Accepted August 2014, Published Sept. 2014

Abstract: Inspiration plays an important role for personal and professional
growth and development though it tends to be an overlocked concept. This
research study was designed to explore people experiences with inspiration
and it investigates why inspiration matters. It is a qualitative study based on
the grounded theory methodology which involved telephone interviews with
ten parsons holding top and high level management in their organizations.
Research findings revealed that participants’ experience with inspiration is a
worthy part of their lives, it is evoked by challenging situations, and it helps them
meet their personal and business related needs. This research shades light
on the inspiration role in changing or enhancing the individual characteristics
and traits such as being more persistent, prudent and accountable which
encourage further research in this area.

Keywords: Inspiration, Innovation, Motivation, Insight.

Jowrnal of tihhe lnspiration Economy (JIE)

Jourmal of Inspiration Economy

@014 Soientific Publishing Center, University of Bahrain
Jd.Ina. Boon. 1, Mo 1, (Sept-2014)
Weabsite: http\journalas uwob edu.bh, IS5M [(Z384-4T52]

Whaoat u lnspiration?
Why lnspireation?
Anatfomy of lnspiration

Forms of lnspirotion
Relation between lnnovotion and lnspiration
lnspirotion as a Motator

Characterutics of lnspired People
When yow know yow are inspired?
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Double-loop Learning across Healthcare
and Teaching Professions

Pauline Jaj.rce’, Paula mnnarney‘?

" RCSI Institute of Leadership, Dublin, Ireland
¢ Fducation Department, Nafional University of Ireland Maynooth, Ireland

Received April. 2014, Revised June. 2014, Accepted June. 2014, Published Sept. 2014

Abstract: This paper outlines a qualitative evaluation study of a leadership
symposium, which was a partnership initiative, developed across two
organizations and two professional groups (teaching and healthe=""
grew from a serendipitous meeting of like-minded acad=—_ 1 i
attempting to achieve similar outcomes with their = 1 ng D ~uely, to
disseminate graduates’ action-oriept~~ -nlﬂs _.w 0rum. Data was
collected from graduates - D eSlgﬂ gl questmns and reflections
on their exu::riﬂ' C\JC €~ . neir projects. The findings of the study
are n” ﬂ i mallenges opportunities and learning from leading
o\e Of - ..nualwes using double-loop leaming as a framework to interpret

-.~at findings. The symposium, offered a unique opportunity for exchange of
learning across professions, from an inter-organizational level.

Keywords: Public-Private Partnership, Double-Loop Leamning, Organizational
Leaming.

Table {1}

Jowrnal of the lnspiration Economy (JIE)

Jourmal of Inspiration Economy
@014 Soientific Publishing Center, University of Bahrain
Jd.Ina. Boon. 1, Mo 1, (Sept-2014)

Website: hitpoljoumals. uobh edu.bh, ISSH [(Z384-4752]

Resustance to- Clhhange
Extended/Restricted Professional
Exchange of Learning

Influences at Different Levels of Learning

Levels ot Learning

Activities to progress learning

- Reflections
1| Individual Presentations to peers
5 | Grou Action leaming meetings
P Presentation to colleagues in the organization

Sponsorship to carry our project

3 | Organizational Involving stakeholders outside of their own department,
relationship building

4 | Inter-organizational Presentation at Leadership Symposium

Dissemination at confarences

2014-M Buheji-v1
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.all for Paper

Journal of Inspiration Economy
(an International Journal)

UM

AN hs e

pr—
Inspmanon Ecomomy

-

Dear Colleague,

The Joumnal of Inspiration Economy (JIE) is an internat
open access blind peer-reviewed refereed joumal str
needs of those who want to contribute diverse papers '
to create a positive change and inspiration to the
indirectly through improving our quality of life.

JIE would target only high quality original research |
latest research and developments in areas focusing
principles and management in the world. Inspiration &
field which encapsulates varied academic fields (includi
to: economics, management, sociology, psychology, et
issues related to: innovation, creativity, knowledge,
sustainable development, etc. JIE is published twice a
on:

nitiative that have the purpose for cre

research in a knowledge sharing community /
as Inspiration, Inspiration for Commun
Inspiration for Re-Building Society Fabric,
Inspiration through Diversity and Co-exis|

including Inspiration for establishing Entn

support the innovation of the economy.

The editorial board wishes to solicit manuscri
researched work relevant to inspiration th:
and government towards more stable and
Submitted manuscripts papers must show
original contributions to the above. Papers ch
would be of particular importance.

Submitted papers should not have been pn

under consideration for publication elsewhesr

only be submitted if the paper was not origir
refereed through a double blind review proce

Coming Issue Deadlines:

Dates for Paper Submission - 15th Sept till 2!
Dates for Paper Reviewers Feedback start- 1!
Dates for Paper Final Acceptance Starts from

Second Issue is ready by 15 Feb 2015 and w
release.

Authors are invited to submit their papers in
attached template) to:

The following are the topics of relevance &
use them during submitting their papers,

relevance to inspiration and economy would | |

[0 Economy Inspiration O Entrepn
O Inspiration Economy O Busines
[ Society Inspiration [J Organiz
[ Organizational Learning O Service
[J Organizational Innovation O Experie
[JOrganizational [ Social I

Journal of the lnspiration Economy (JIE)
.petitiveness
~ditorial board is happy to invite all the autl | Organizational Excellence
searchers and academics all over the wor COrganizational
atir Management
O Knowledge Economy
0 Learning Economy
O Innovation Economy.
O Social Engineering
[ Society Co-existence
O Social Integration
[ Disruptive innovation O
O Accelerated learmning
[0 Government Inspiration

O Alternative Welfare Indicators
[0 Healthcare Inspiration

O Healthcare Innovation

[ Healthcare Quality

[0 Healthcare Improvement

[0 Healthcare Leadership

[J Healthcare Management

[0 Technology Inspiration

[0 Technological Excellence

O Electronic Entrepreneurship
Technological Innovative
Diffusion

O Technology Competitiveness

Knowledge

O Society Development

Please circulate this email to all your friends where you feel they would like
to contribute and share their efforts and research on the business of change
and inspiration to their organisations, societies and the world.

Looking forward for your positive contribution

Best regards,
Dr. Mohamed Buheji
Founding Editor (JIE)

We apologize if you have received this email twice, or our journal is
not your field.

Special services of JIE is that it have a prompt and rapid response to
the authors according to the schedule and with a simple and standard
Template.

JIE is both Online and print versions (e-journal and print), therefore
this increase the citation possibilities for the authors.

We issue a copy right certificate to the author once his paper is
approved.

JIE have an international, eminent, multi-disciplinary scholars in its
editorial board which are going to support your work and spread it
further to new knowledge communities.

Kindly inform friends, post-graduate students, colleagues, associates
and fellow researchers and practitioner who may utilize

this opportunity as a platform for their new research initiative that
focus on inspiration.

JIE-An Introduction- Oct 2014-M Buheji-v1
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Coming Issue Deadlines:

Dates for Paper Submission - 15th Sept till 25 Nov, 2014
Dates for Paper Reviewers Feedback start- 15 Oct, 2014
Dates for Paper Final Acceptance Starts from - 10 Oct
2015 till 1 Feb 2015.

- H JOuRNAL OF
pld¥! slasdl INsPIRATION Economy
ddgs dale dlna E AN INTERNATIONAL JOURNAL

Second Issue is ready by 15 Feb 2015 and would be
released in March 2015 release.

An International Journal :
S| y

&

3
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Authors are invited to submit their papers in the

Jowrnal of the lnspirotion Economy (JIE)

MS Word format (as per the

buhejim@agmail.com

attached template) to: jieeditors@gmail.com ;

v >
/&
Journal of Inspiration Economy £ J. Ins. Econ. #, No. #, ..-.. (20..): Paper Title ...

O
)

as. Econ. #, No. #, ..-.. (20..): Paper Title ... 3

@ 2014: Scientific Publishing Center, University of Bahrain

subsections
Paper Submission Title

Headings of subsections should be in Georgia 11-point bold italics with |
(Note: for sub-sections and sub-subsections, words like ‘the’, ‘of', ‘a’, ‘an' ¢

word of the heading.)
Author 1, Author 2, Author 3

Affiliation for Author 1

Sub-subsections

Headings for sub-subsections should be in Georgia 10-point bold with
Affiliation for Author 2 Please do not go any further into another layer/level.

Affiliation for Author 3 Figures, Tables & Captions

E-mail address: authori@email.com, author2@email.com, .. Place figures and tables close to the relevant text (or where they are refere

., authorN@email.com
Captions should be Georgia 10-point bold (Caption Style in this template 1
“Table 1" or “Figure 2"), centered and placed beneath the figure or table.

and “Table” should be spelled out (e.g., “Figure” rather than “Fig.") wherev

Received ## Mon. 20##, Revised ## Mon. 20##, Accepted ## Mon. 20##, Published ## Mon.

made available online, thus color figures are possible.
Abstracts
We ask that authors follow these basic guidelines when submitting to JIE. In essence, you sh Inserting Images

paper exactly like this document Occasionally MS Word generates larger-than-necessary PDF files when it

Keywords: Max of 5 keywords manipulated in MS Word. To minimize this problem, use an image ec¢

appropriate printing resolution (usually 300 dpi), and then insert the image
File...

Introduction
Using tables to hold places can work very well in Word. If you want to ¢
(such as PowerPoint) and then paste to the place where you want your figt

| stays in the position, and (2) it does not take up too much space. You car

the figure, then go to “Layout” tab, and select “In line with text." To ensur
select “Picture.” You can resize the figure to your desired size once it is pa:

Table Style

We ask that authors follow these basic guidelines when submitting to JIE. In essence, you sh
paper exactly like this document. The easiest way to use this template is to replace the placeho
your own material. The template file contains specially formatted styles (e.g., Normal, |
References, Title, Author, Affiliation) that are designed to reduce the work in formatting your final

Page Size

First, confirm that you have the correct template for your paper size. This template has been t
on the 21cm X 28cm Paper Size, beginning (.79 in.) from the top of the page. Please adhere to t
only (hopefully Word or other word processors can help you with it All final publications will b
displayed in US letter size. Right margins should be justified, not ragged. All margins must mej
around. Beware, especially when using this template on a Macintosh, Word may change thes
unexpected ways.

. Inserting a table in the text can work well. See Table 1 below. If you do nc

adjust the vertical spacing of the text in the tables. (In Word, use Format
Page Breaks tab. Generally, text in each field of a table will look better if i
and below it, as in Table 1.)

Length .
Paper to be submitted has specific page length that should not exceed 20 pages. SUb \SS‘O w2 M
Title e |* s

Your paper’s title should be in Georgia 18-point bold. Table 1. A Very Nice Table

Normal or Body Text Language, Style, and Content
Please use a 10-point Georgia font (similar to Times New Roman, but more easily read o
unavailable, another proportional font with serifs. The Georgia font is also available on Macint
sans-serif or non-proportional fonts only for special purposes, such as source code text (Special!

With regard to spelling and punctuation, you may use any dialect of Eng
provided this is done consistently. To ensure suitability for an international
following:

Sections Write in a straightforward style.
Try to avoid long or complex sentence structures.

.
.

The heading of a section should be Georgia 13-point bold, left justified (Heading 1 Style in th « Briefly define or explain all technical terms that may be unfamiliar to read

.

-

Sections:shouldinot be;numbered. Explain all acronyms the first time they are used in your text — e.g., “Digit

Explain local references (e.g., not everyone knows all city names in a pal

E-mail: author’s email

- m
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Be careful with the use of gender-specific pronouns (he, she) and other gendered words (chairman,
manpower, man-months). Use inclusive language that is gender-neutral (e.g., they, s/he, chair, staff, staff-
hours, person-years).

Conclusion

‘lt is important that you write for a general audience. It is also important that your work is presented in a
professional fashion. This guideline is intended to help you achieve that goal. By adhering to the guideline, you
also help the conference organizers tremendously in reducing our workload and ensuring impressive

presentation of your conference paper. We thank you very much for your cooperation and look forward to
'receiving your nice looking, camera-ready version!

Acknowledgements (Optional)

You can add acknowledgements to your submission if required.

|
References and Citations

References are to be formatted Harvard style. References must be complete, i.e., include, as appropriate,
volume, number, month, publisher, city and state, editors, last name & initials of all authors, page numbers, etc.
If you use EndNote, be aware that different versions of the software change the styles, creating some
inconsistencies.

'Your references should comprise only published materials accessible to the public. Proprietary information may
not be cited.

RENCES
-e that all references are fully complete and accurate as per the examples)

5, F. and Withey, S. (1976) Social Indicators of Well-Being. Americans Perceptions of Life Quality.

n Temp\ate Press, New York, USA.

Brown, P. and Pabon, T. (2014) Own Your Future: How to Think Like an Entrepreneur and Thrive in an
Unpredictable Economy. Gildan Media, LLC , UK.

Carpenter, D. (1987) Inspiration. In M. Eliade (Ed.). The Encyclopedia of Religion (pp.256-259). New York:
Macmillan.

Catmull, E. and Wallace, A. (2014) Creativity, Inc.: Overcoming the Unseen Forces That Stand in the Way of
| True Inspiration. Transworld Publishers Limited, USA.

Christensen, C; Johnson, C. and Horn, M. (2008) Disrupting Class: How Disruptive Innovation Will Change the
Way the World Learns. McGraw-Hill Professional , USA.

|European Union (2009) European Regional Policy, an inspiration for Countries outside the EU? Applying the
principles, sharing the lessons, exchanging experience. Publications of the European Union . Luxembourg.

Ferrini, P. (2003) The Economy of Love: Creativity, Right Livelihood and Abundance. Heartways Press , US "~
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Instructions for Research Notes

Author, Affiliation for Author

E-mail address: author@email.com,
Received ## Mon. 20# #, Revised ## Mon. 20##, Accepted ## Mon. 20# #, Published ## Mon. 20# #

Introduction

The authors are invited to follow these basic guidelines when submitting their paper to JIE.
This template file contains specially formatted styles that are designed to reduce the work in
formatting the final submission. The easiest way to use the template is to replace the
placeholder content with the submitted material.

Research notes are not full academic papers but discussion notes, seeking to advance a new
idea, theoretical perspective, research program, or methodological approach in Inspiration
Economy related studies. Research notes may follow a less strict outline than full research
papers but they still needs to make a valuable contribution to the inspiration economy field as
expressed for example by JIE relevant keywords.

The role of the research note is to serve as a form of incubator or laboratory for new thinking
in the field covered by JIE.

The expected length of Research notes is between 4,000 and 5,000 words. Research notes
should meet the normal research paper instructions regarding e.g., referencing and
bibliographic information mentioned in the template. Research notes are reviewed by the
Editor-in-Chief and one or more Associate Editors. They can also be invited by any members
of the editorial team in collaboration with the Editor in Chief.

References and Citations
References are to be formatted in Harvard style. Examples are

Anonymous (2014) Instructions for research Notes, Elsevier, http:// www journals.elsevier.com/scandinavian=
: I-of- lici ”

-of- i ions-for- - -and- (-review

B
esearch ote>

_ . <ut types of publications.

Anonymous (2014) BMC Research Notes, Biomed Central,

nymous (2014) International Atlantic Economic Society.

http://

http:// www.iaes.org/iaer-research-note-sty’

JIE-An Introduction- Oct 2014-

ook Review®

Jowrnal of the lnspiration Economy (JIE)
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@ 2014: Scientific Publishing Center, University of Bahrain e

Instructions for Book Reviews

Author Name, agitiation for Author

E-mail address: authori@email.com, author2z@email.com, ..., authorN@email.com

Received ## Mon. 20# #, Revised # # Mon. 20# #, Accepted ## Mon. 20# #, Published ## Mon. 20# #

Introduction

The authors are invited to follow these basic guidelines when submitting their paper to JIE. This template file
contains the style sheet that is designed to reduce the work in formatting the final submission. The easiest way to
use the template is to replace the placeholder content with the submitted material.

Instruction for Book Reviews

The selected books (which can be published in languages other than English) should cover any dimension of the
Inspiration Economy as expressed by the JIE keywords. The reviews should provide a critical overview of the
book in question emphasizing its merits, but also possibly its shortcomings. The length of text should be around
1,500-3,000 words. Book review essays based on the comparative analysis of several books are also welcome.

It is expected that the author(s) of the book reviews adhere to the normal research paper instructions regarding
e.g., referencing and bibliographic information mentioned in the JIE template. Book Reviews are reviewed by the
Editor-in-Chief and one or more Associate Editors. Book Reviews can also be invited by any member of the
editorial team in collaboration with the Editor in Chief.

References and Ci*—~~

Rt . \ \I \tat\o . Examples are given below for different types of publications.

_ wuwok Review Guidelines, Australian College of Health Service Management.

/ : .)Axquj_\ssg_anch.m org.au/members- jgnngmnmnlﬂmgk_rg.m\.\. -guidelines/ (Accessed on:
©/10/2014).

e Anonymous (2005) How to write a book review. Los Angeles Valley College Library. California: LA
Valley College Library; 2005. Available: http://www lave edu/Library/bookreview htin (Accessed on:
8/10/2014). Anonymous (2014) Book Review Guidelines, Claremont Graduate University,
http://www.cgu.edu/pages/835.asp (Accessed on: 8/10/2014).

e Anonymous (2014) Reviews and Reaction Papers, Article and Book Reviews, https://
www. umuc.edu/writingecenter/onlineguide/chapter8-13.cfin

e Coutts, H (2005) A concise guide to writing a critical book review. Education and Physical Education
Library. University of Alberta Libraries, Available: http://
www library nalberta.ca/guides/bookreview/index. cfin (Accessed on: 8/10/2014).

e Runnels, C (1994) The place of book reviews in the professional literature. Journal of Field Archaeology.
21:357-360. Available: http:// www bu.edu/ifa/articles/runnelsc-21-3 . html (Accessed on: 8/10/2014).

e Thomson A. (2005) How to review a book. Sudbury Ontario: JN Desmarais Library, Laurentian

University. Available: http:// www laurentian.ca/libraryv/book_e.php. (Accessed on: 8/10/2014).

Trail, G. (2000) Reading writing: An argument rhetoric & reader with rhetorical terms and ooncep's ’

ntemporary glossary. Harcourt Brace. 2
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N Jowrnal of the lnspiration Economy (JIE)

| J/E Feer Review FProcess —

Ag an Ingpiring Team -baged Frocess

The aim of the Journal peer review process is to have experienced educators,
researchers and managers assess the quality of the design, methodology, analysis
and conclusions of submitted research and review articles.

Obviously, the reputation of the journal and its contribution to the body of
knowledge depend on the quality of the articles it publishes. Therefore, both the
author and the reviewer play like a team that are going to create an inspiring
product and bring ideas to the human mindset about how inspiration practices and
from the different disciplines can assist us in advancing the concept of inspiration
economy that we have coined in Journal of Inspiration Economy (JIE).



/(E FPeer Review FProcessy —
Ayg an Ingpiring Team -based Process (conr)

This JIE team based process are based on:

1) The authors are going to meet the requirements of submitting a paper that meet the academic
standards where also the language have been checked.

2) ltis prepared in the JIE word template where the Harvard referencing style would meet exactly the
one provided in the template.

3) The Managing Editor or the Founding Editor, once receive the paper suitable with its keywords for
publication in JIE would either send it for Editor in Chief for an early approval of suitability or pass
it directly to the 3 nominated reviewers.

4) The reviewers would agree on the nomination and provide the editor a date for the final review
feedback on the ‘J/E Review Form”where the identity of the author won'’t be declared.

5) The JIE once received the ‘J/E Review Form” containing the comments, evaluation and
recommendation for publication would summarise and direct all the comments to the author.

6) The author would be given a specific time to make the necessary amendments or asked for re-
submission for the next journal.

7) Once the author send back the necessary corrections in the same agreed JIE template with
clarifications of the type of corrections then it would be based to the reviewers for final approval or
approved directly by the Editor in Chief if the corrections were not major.



- JIE Peer Review Frocess —
Ag an Ingpiring Team -based Process (cont)

The JIE peer review process beside being targeted to be independent, objective, timely and
developmental it can be also inspirational for all the parties: the authors, the reviewers and the editors.

Late reviews or correction can mean a long wait for the author or the journal which may provoke
unnecessary anxiety. Our aim in asking authors and reviewers to provide a constructive contribution and
feedback that would inspire the reader and enhance the message of Inspiration Economy with being
both Author-friendly and Issue focused process.
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What fo- look for in a JE research paper

1. Quality, Propriety, Accuracy:

Does the content and structure of the paper demonstrate objectivity, integrity and accuracy?
Does the paper adhere with accepted professional and ethical standards as well as generally
accepted standards of good taste?

. Reproducibility:

The study reported should practical in such a way that it could inspire a third party towards more
studies or implementation?

Should be clearly stated as a research question, issue or hypothesis.

Should be based on methods of sufficient detail to permit an interested reader to generate and
analyse the data reported or replicate the study if necessary or even realize the strengths or the
weaknesses of the methodology.

The paper should have full and accurate referencing of all sources of information.

A clear discussion on the contribution of the research to the body of inspiration approaches or its
relevance to economy knowledge and practices are high expected.



» 2t fo- look for v a JIE research paper

3. Theory and Literature Review Section:

Being a paper that is submitted to an Inspiration driven academic journal, does the paper test, create,
or extend the efforts of creating a meaningful way towards creating or measuring or enhancing or
critically theorizing inspiration related practices or inspiration economy?

Does the paper inform or improve the knowledge community understanding about a major concept of
inspiration or inspiration economy for societies, countries or even organisations.

Does the paper cite appropriate literature and provide proper credit to existing work relevant to the
topic in general and to any of the keywords of JIE ? If not, did the paper offer alternative important
references appropriate to the field

4. Method and Integration Section:

Does the research have proper sampling, measures, methods, observations, procedures, and
statistical analyses that would ensure internal and external validity?

Does the study provide a good test of the theory and hypotheses, or sufficient empirical grounds for
building new theory?



Jo-wrvw»b of the lnspiration Economy (JIE)

Whm‘z‘a' look for cn a JIE research paper

5. Discussion Section:

* Being an Inspiration driven academic journal JIE emphasis the importance of the discussion section
and recommends that authors use based on the principals of the findings and its implications for
practical service environment, policy makers, society advocates and future researchers.

6. Research Contribution Section:

» Does the paper make a new and meaningful contribution to the Inspiration Economy field of focus or
relevant areas in terms of theory, empirical knowledge, and management practice?
* |s the topic important and interesting?

» |s the length of the paper commensurate with its contribution?
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Jowrnal of the lnspiration Economy (JIE)

J Please Confoet vy atf:

INsPIRATION EcoONOMY

jieeditors@gmail.com
: buhejim@agmail.com

Web Site: http://journals.uob.edu.bh/jie
Facebook: https://www.facebook.com/pages/Journal-of-
Inspiration-Economy/561767053927699

wWe the Z)(E Eoitors TeamL” ave committed to attract caltbers, human
Rnowledge and contributions that are golng to enhance tnspiration towards
the goodness of our society and the world using our multi-spectalties and
varlety of international backgrounds that makes us unigue and competitive
Ln the aren of nsplration economy and its relevant research”.
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