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A welcome presentation
For our authors & reviewers
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One- Aims and 
Objectives of JIE
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JIE has an important role in the inspiration research. The benefit from the Journal should go 
out to the world starting from the academic community which would address a clear gap in 
the literature. JIE would try to spread the interest on the subject and to overcome the 
challenge about the limited number of authors in the field of inspiration at present. We could 
have themes for the journals and linked with the Conference, it was suggested. 

Advancement in the Inspiration Research.

Journal of Inspiration Economy 
Is published by the Scientific Publishing Centre
In the University of Bahrain.
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JIE Values: Guide how we operate

 Originality & Novelty: JIE supports the development of original thinking, new ideas, forms, methods, interpretations, 
designs, services and products.

 Integrity & Ethics: To demonstrate integrity, JIE will ensure that practices and decisions are open, honest and fair. 
 Variety: delivery of multiple renewal approaches towards inspiration with inter-disciplinary background.
 Accountability: JIE recognises and accepts the need to be accountable to the wide range of stakeholders it serves. 
 Respect: Respect for others requires JIE to act in ways which recognise and value all people and their diversity, 

working with others in an open, equitable and sensitive manner to provide opportunities for research publication, 
sharing of new knowledge that enhance the dignity of all involved. 

 Advancement of Knowledge: JIE would be a source for body of knowledge advancement in the areas and keywords 
that fulfil the journal targets in the area of inspiration and from all the over the world

 Excellence: In seeking excellence JIE strives to achieve the highest possible quality in its publications and activities. JIE 
welcomes theoretical work.

 Service to Society: JIE recognises and values its role in responding to the changing needs of society and in contributing 
to the economic prosperity of the Kingdom, its communities and individuals. 

 Inclusiveness: JIE welcomes contributors from different stakeholder groups in society (Higher Education staff & 
students, economists, professionals, entrepreneurs, support agencies) and recognizes that Innovation Economy 
occurs in many shapes and forms across a wide range of sectors.
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Main Commitments

March & September

October

By Our Editorial Team

An electronic journal that is also
Paper printed (free Access)
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Two- Sample of JIE 
Issue 

Complete Issue is available on:
http:// journals.uob.edu.bh/jie

Or on the JIE facebook address:
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• Inspiration: from art and religion to business
• Towards an inspiration economy
• A generalist, multidisciplinary journal
• Different levels of analysis of the inspiration 

economy
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• What is Inspiration?
• Why Inspiration?
• Anatomy of Inspiration
• Forms of Inspiration
• Relation between Innovation and Inspiration
• Inspiration as a Motivator
• Characteristics of Inspired People
• When you know you are inspired?
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• Resistance to Change
• Extended/Restricted Professional
• Exchange of Learning
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Three- List of JIE 
Editorial Board
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Editor In Chief

Prof. Faïz Gallouj (Université des sciences et technologies (Lille 1(– France)

e-mail: faiz.gallouj@univ-lille1.fr

Founding Editor

Dr. Mohamed Buheji (University of Bahrain – Bahrain)

e-mail: buhejim@gmail.com
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JIE - Editorial Board (by Alphabetical Order):

1- Prof. Ahmed Shorrab (University of Sharjah- UAE).

e-mail: ahmed.shorrab@uhs.ae

2- Prof. Dimitri UZUNIDIS (Research Net. on Innovation- France)

e-mail: dimitri.uzunidis@univ-littoral.fr

3- Dr. Dunya Ahmed (Supreme Council for Women – Bahrain).

e-mail: dr.dunya@hotmail.com

4- Dr. Haitham Al-Jahrami (Ministry of Health – Bahrain)

e-mail: hjahrami@gmail.com

5- Dr. Hayat Ali (University of Bahrain)

e-mail: drhayatali@gmail.com
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6- Dr. Jameela Al-Salman (Ministry of Health – Bahrain).

e-mail: jsalman@health.gov.bh

7- Prof. Jean PHILIPPE (Aix Marseille University, France)

e-mail: jean.philippe@univ-amu.fr

8- Prof. Jon Sundbo (Roskilde University, Denmark)

e-mail: sundbo@ruc.dk

9- Prof. Luis Rubalcaba (University of Alcalá, Spain)

e-mail: luis.rubalcaba@uah.es

10- Prof. Olivier Furrer (University of Fribourg, Switzerland)

e-mail: olivier.furrer@unifr.ch
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11- Prof. Marie-Christine(IAE Université Toulouse 1 Capitole, France)

e-mail: marie-christine.monnoyer@univ-tlse1.fr

12- Prof. Marja Toivonen (VTT Technical Research Centre of

Organisations, networks and innovation systems, Finland).

e-mail: marja.toivonen@vtt.fi

13- Prof. Metka Stare (University of Ljubljana, Slovenia)

e-mail: metka.stare@guest.arnes.si

14- Dr. Mohamed Galal (Egyptian Council for Foreign Relation)

e-mail: galal_m@hotmail.com

15- Prof. Nidal Sabri (Birzeit University, Palestine)

e-mail: nsabri@birzeit.edu
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16- Dr Noora Al-Shamlan (University of Bahrain , Bahrain)

e-mail: noora.alshamlan@gmail.com

17- Dr. Robin Mann (Masey University – NewZealand)

e-mail: r.s.mann@massey.ac.nz

18- Dr. Rui Franganito (Instituto Superior de Ciências

Económicas e Empresariais, Cape Verde, África).

e-mail: rui.franganito@iscee.edu.cv

19- Dr. Sadeq Al-Alawi (University of Bahrain - Bahrain)

e-mail: smalawi@uob.edu.bh

20- Dr. Said Al-Hasan (University of South Wales, United

Kingdom)

e-mail: said.alhasan1@southwales.ac.uk
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21- Dr. Shauneen Furlong (University of Ottawa, Canada)

e-mail:SFurlong@territorialcommunications.com

22- Dr. Shrinivas Gondhalekar (Welingkar Institute of Management,

Mumbai – India).

e-mail:kaizentpm_2000@yahoo.com

23- Dr. Tillal Eldabi (Brunel University – London, United Kingdom).

e-mail: tillal.eldabi@brunel.ac.uk
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What type of Inspiration we are targeting? 
(These ideas only to trigger your thoughts)

• Inspiration that comes from Conceptual thinking (Research-
based) 

• Search for Inspiration & its influence on (i.e. Economy, 
Competitiveness, Quality of Life, Social Harmony & Co-
existence). Such papers should focus on the ability to analyze 
and diagnose a situation that leads for values and distinguish 
between cause and effect of inspiration for good things.

• Inspiration that comes from Human Experience (Case Studies)
a) Describe and Analyze Inspirational achievements made
b) Discuss the ability to inspire by understanding, altering, 

leading, and changing certain behaviors or discovering 
potentials of individuals/ groups.

• Inspiration that comes from accumulated or specific knowledge 
and techniques that shown to influence the organizational and 
society role.
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Four- Call for 
Papers
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Journal of Inspirational Economy Overall Call for Papers Plan 

JIE Editors Board
Annual Meeting

Issue of SepIssue of March

1/3 1/5 1/6 1/8 1/9 15/10 15/1
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Coming Issue Deadlines:

Dates for Paper Submission - 15th Sept till 25 Nov, 2014

Dates for Paper Reviewers Feedback start- 15 Oct, 2014

Dates for Paper Final Acceptance Starts from - 10 Oct 

2015 till 1 Feb 2015.

Second Issue is ready by 15 Feb 2015 and would be 

released in March 2015 release. 
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Economy Inspiration
Inspiration Economy
Society Inspiration
Organizational Learning
Organizational Innovation

Organizational Competitiveness
Organizational Excellence

Organizational Knowledge Management
Knowledge Economy
Learning Economy
Innovation Economy.
Social Engineering
Society Co-existence
Social Integration
Disruptive innovation
Accelerated learning
Government Inspiration
Society Development

Entrepreneurship Spirit
Business of Inspiration
Organizational Psychology
Service Economy
Experience Economy
Social Innovation
Alternative Welfare Indicators
Healthcare Inspiration
Healthcare Innovation
Healthcare Quality
Healthcare Improvement
Healthcare Leadership
Healthcare Management
Technology Inspiration
Technological Excellence
Electronic Entrepreneurship
Technological Innovative Diffusion
Technology Competitiveness

Keywords of JIE
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Authors are invited to submit their papers in the MS Word format (as per the
attached template) to: jieeditors@gmail.com ; buhejim@gmail.com

mailto:jieeditors@gmail.com
mailto:buhejim@gmail.com
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Five- Guideline for 
Authors and 
Reviewers
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JIE Peer Review Process –
As an Inspiring Team -based Process

The aim of  the Journal peer review process is to have experienced educators, 

researchers and managers assess the quality of  the design, methodology, analysis 

and conclusions of  submitted research and review articles. 

Obviously, the reputation of  the journal and its contribution to the body of  

knowledge depend on the quality of  the articles it publishes. Therefore, both the 

author and the reviewer play like a team that are going to create an inspiring 

product and bring ideas to the human mindset about how inspiration practices and 

from the different disciplines can assist us in advancing the concept of  inspiration 

economy that we have coined in Journal of  Inspiration Economy (JIE).
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JIE Peer Review Process –
As an Inspiring Team -based Process (cont.)
This JIE team based process are based on:

1) The authors are going to meet the requirements of submitting a paper that meet the academic 

standards where also the language have been checked.

2) It is prepared in the JIE word template where the Harvard referencing style would meet exactly the 

one provided in the template.  

3) The Managing Editor or the Founding Editor, once receive the paper suitable with its keywords for 

publication in JIE would either send it for Editor in Chief for an early approval of suitability or pass 

it directly to the 3 nominated reviewers.  

4) The reviewers would agree on the nomination and provide the editor a date for the final review 

feedback on the “JIE Review Form” where the identity of the author won’t be declared.

5) The JIE once received the “JIE Review Form” containing the comments, evaluation and 

recommendation for publication would summarise and direct all the comments to the author.

6) The author would be given a specific time to make the necessary amendments or asked for re-

submission for the next journal.

7) Once the author send back the necessary corrections in the same agreed JIE template with 

clarifications of the type of corrections then it would be based to the reviewers for final approval or 

approved directly by the Editor in Chief if the corrections were not major. 
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JIE Peer Review Process –
As an Inspiring Team -based Process (cont.)

The JIE peer review process beside being targeted to be independent, objective, timely and 

developmental it can be also inspirational for all the parties: the authors, the reviewers and the editors.

Late reviews or correction can mean a long wait for the author or the journal which may provoke 

unnecessary anxiety.  Our aim in asking authors and reviewers to provide a constructive contribution and 

feedback that would inspire the reader and enhance the message of Inspiration Economy with being 

both Author-friendly and Issue focused process.



Journal of the Inspiration Economy (JIE)

JIE-An Introduction- Oct 2014-M Buheji-v1 30

What to look for in a JIE research paper

1. Quality, Propriety, Accuracy: 

• Does the content and structure of the paper demonstrate objectivity, integrity and accuracy?

• Does the paper adhere with accepted professional and ethical standards as well as generally 

accepted standards of good taste?

2. Reproducibility: 

• The study reported should practical in such a way that it could inspire a third party towards more 

studies or implementation? 

• Should be clearly stated as a research question, issue or hypothesis.

• Should be based on methods of sufficient detail to permit an interested reader to generate and 

analyse the data reported or replicate the study if necessary or even realize the strengths or the 

weaknesses of the methodology.

• The paper should have full and accurate referencing of all sources of information.

A clear discussion on the contribution of the research to the body of inspiration approaches or its 

relevance to economy knowledge and practices are high expected.
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What to look for in a JIE research paper

3. Theory and Literature Review Section: 

• Being a paper that is submitted to an Inspiration driven academic journal, does the paper test, create, 

or extend the efforts of creating a meaningful way towards creating or measuring or enhancing or 

critically theorizing inspiration related practices or inspiration economy?

• Does the paper inform or improve the knowledge community understanding about a major concept of 

inspiration or inspiration economy for societies, countries or even organisations.

• Does the paper cite appropriate literature and provide proper credit to existing work relevant to the 

topic in general and to any of the keywords of JIE ? If not, did the paper offer alternative important 

references appropriate to the field

4. Method and Integration Section: 

• Does the research have proper sampling, measures, methods, observations, procedures, and 

statistical analyses that would ensure internal and external validity? 

• Does the study provide a good test of the theory and hypotheses, or sufficient empirical grounds for 

building new theory? 
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What to look for in a JIE research paper

5. Discussion Section: 

• Being an Inspiration driven academic journal JIE emphasis the importance of the discussion section 

and recommends that authors use based on the principals of the findings and its implications for 

practical service environment, policy makers, society advocates and future researchers.

6. Research Contribution Section: 

• Does the paper make a new and meaningful contribution to the Inspiration Economy field of focus or 

relevant areas in terms of theory, empirical knowledge, and management practice? 

• Is the topic important and interesting? 

• Is the length of the paper commensurate with its contribution?
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We the “JIE Editors Team” are committed to attract calibers, human 

knowledge and contributions that are going to enhance inspiration towards 
the goodness of our society and the world using our multi-specialties and 
variety of international backgrounds that makes us unique and competitive 
in the area of inspiration economy and its relevant research”.
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Please Contact us at:
jieeditors@gmail.com
buhejim@gmail.com

Web Site: http://journals.uob.edu.bh/jie

Facebook: https://www.facebook.com/pages/Journal-of-
Inspiration-Economy/561767053927699
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